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What’s Inside This Report
First, welcome.
If you’re reading this report, you’re likely thinking of hiring someone to help grow
your business. In this particular case you’re probably looking for a copywriter to
create copy that converts better, sells better and increases your profits.
I’ve worked with over 100 clients in my career and have relationships with
literally dozens of copywriters. I know what business owners like you are looking
for, but most importantly, I know what mistakes you cannot afford to make when
hiring a copywriter.
In this report I’ll show you how to hire the right copywriter the FIRST
time, so you don’t end up like many of my clients who burned through 2... 3 or
more clients before finding and sticking with me.
You’ll do that by avoiding the major mistakes I’ve discovered business owners
make when hiring copywriters. These include...
1.
2.
3.
4.
5.
6.
7.

Not putting their money where their mouth is
Hiring before you trust them
Not looking at past performance
Paying peanuts and expecting champagne
Hiring “just” a copywriter
Second guessing their work
Hiring someone without systems

I truly hope you enjoy the report. I’m available if you ever have any questions or
comments.

Jeremy Reeves
www.JeremyReeves.com
(570) 479-3143
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Mistake #1:

Not Putting Their Money
Where Their Mouth Is
A copywriter is not a copywriter unless he has risked his own money, just like his clients,
to generate income for himself OUTSIDE of marketing his services.
That’s as simple as it is. You’re giving your money to someone and trusting them with it.
If you want to make sure you’re going to achieve a high ROI on your money (the entire
goal of hiring a copywriter), you have to know that it’s in the hands of someone who has
previously and is presently marketing other businesses besides their own services.
95%+ of copywriters do not market their own products. They don’t have side
businesses. They’ve never risked a dime of their own money on marketing.
(Many of them haven’t ever even spent money marketing themselves!)
They don’t understand KPI’s. They don’t know what key metrics are. If you asked them
how much each visitor is worth to a side business, they would have no idea.

If you ask a copywriter these questions
and they don’t know them...
DO NOT hire them.
You want a copywriter who is actively engaged in side projects.
While at first this may appear like they would be diluting their time, it’s not.
By actively being engaged in side projects, it allows them to try new things and discover
what works best. He can then take these principles and apply them to YOUR business.
That way your business doesn’t become a “guinea pig”. Your business gets the benefit of
having ideas tested elsewhere, proven to be successful, and then applied to your
business.
Me?
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I’ve personally conducted so many marketing tests for both my
own products, partner projects, and client projects, I’ve lost
count.
But I know it’s in the hundreds.
I’ve created, marketed and created highly successful
marketing campaigns selling my own products with
EPV (earnings per visitor) nearing $10.
Like the product to your right.
For each person that hits the first page in my sales funnel, I can
count on nearly $10 being added to my bank account.
I’ve started side businesses from scratch. Partnered with clients
who were so impressed they became clients and started side
businesses together.
To see my products, visit the following link...

www.JeremyReeves.com/Copywriting-Marketing-Products/
Most, not all, were successful.
(Hint: Any copywriter who tells you everything he or she does is successful, is purposely
LYING to you to get your business. Run away as fast as you can. It’s simply not possible.)

Speaking of which, don’t be lured into a false sense of security by focusing only
on writers who have gotten results in your specific industry. The biggest
breakthroughs and most successful marketers I know are those who do NOT specialize
in any particular industry.
Instead, they use their diverse range of knowledge acquired from many different
industries and use the “best of the best” strategies from other industries... into yours.
This allows you to achieve breakthroughs while your competitors use outdated methods.
If you’re only trying to hire people who have previously worked in your specific industry,
stop. While it does help, it should not be a deal breaker.
In Summary:
Don’t risk your money with someone who hasn’t risked their own money. Don’t only
focus on writers who have worked in a specific industry. Don’t trust a copywriter saying
everything they touch becomes successful.
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Mistake #2:
Hiring Them Before You
Trust Them

The copywriter you talk to should not sound like a car sales man. They should not try to
“force” you into making a decision.
Instead, they should act as a trusted advisor to you. They should show that they truly
care about your business. If they can’t help you, they should tell you so!
(I know I’ve done so many times.)
Now let me be clear.
Gently guiding you towards a decision is perfectly fine.
A good copywriter will follow up with you if you need a little more time to make a
decision, but not force fake scarcity on you like telling you the price will increase.
(The only “scarcity” you should hear is that their schedule might get booked, which is
true, if you’re hiring a great copywriter)
Also, you must learn to trust your gut/intuition.
Your intuition is more powerful than you think. If someone is showing untrustworthy
qualities, your intuition will pick up on it faster than your conscious mind will.
I know this may sound strange, but I’ve literally
refused to take on client projects based SOLELY on
my gut. These were clients ready and willing to give
me money to take on their project. Several of them
were for mid-4-figure fees.
That’s how much I believe in this principle.
That’s how important trust is to establishing a
client/copywriter relationship.

To learn more about Jeremy, please visit www.JeremyReeves.com/sales-copywriter/

Without each side trusting and supporting each other, you’ll find it nearly impossible for
your project to succeed.
Here’s why.
If you don’t trust your copywriter, you won’t trust the decisions they are making. I’m
going to talk about this later on this report.
If your copywriter doesn’t trust you, they’ll be focused on getting the final payment
(most copywriters ask for 1/2 upfront, 1/2 at the end) and won’t be able to focus on
delivering the best copy and marketing strategies possible.
They will put your project off. Stick it on the back burner and rush to get it done before
the deadline.
You do NOT want this.
Here are three qualities any trustworthy copywriter should have:
1) They can’t give you an exact outcome - Giving exact outcomes is impossible. Any
copywriter telling you different is lying to you to get the job. There are literally
dozens, even hundreds, of variables in play.
2) They’re in it for the long term - A copywriter in it for the long term should check
in with you after the project is finished. They should add you to a client newsletter
(mine is print, but it could be digital). And they should also have a history of clients
who have been with them for YEARS.
3) They’ll admit they don’t know everything - Genuinely trustworthy copywriters
are humble. While they have high self-confidence, they also realize that everything
boils down to writing copy that gives you the best possible chance of succeeding, but
TESTING just to be certain.
Before you hire someone, make sure you trust them. If you don’t feel like they have your
best interests in mind, you may want to reconsider hiring that person.
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Mistake #3:

Not Looking At Past Performance
Here’s a phrase you’ll want to pound in your head forever.

Past performance is an indicator
of future results.
If the copywriter you’re thinking of hiring can’t show you clear results they have gotten
for clients in the past...
... if they aren’t willing to show you client case studies and testimonials...
... if they shy away from discussions about what they’ve done for clients in the past...
... DO NOT hire them.
This is an indicator that they’ve had a lack of success in the past. The person you’re
hiring should have clear results and case studies/testimonials from actual clients talking
about the results they’ve gotten them.
(Trust, but give less credit to results they “talk about”
but can’t specifically show you).
Let me give you an example of what you should look for from one of my own pages.
I have both results I’ve gotten but can’t clearly indicate, as well as screenshots, mixed in
with comments from actual clients.
You want a mix of all three.
However, some copywriters will do anything to make a sale and will show you results
they never actually achieved.
More emphasis should be put on clients they can SHOW you, with video or results that
clients have agreed to.
In fact here’s are THREE ways to judge the results the copywriter is showing you.
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Proof #1: Their Own Words

This is a screenshot from www.jeremyreeves.com/sales-copywriter/ which shows
various results I’ve gotten. These results are absolutely true (there are many more on the
page).
However, some copywriters forge these numbers, making false claims. You can’t know if
that person is telling the truth. So while you should trust these claims, you may also
want to trust them with a grain of salt.

Proof #2: Client Testimonials And Case Studies
Client testimonials and case studies are the second best way to know that the person has
achieved real, tangible results. Putting results to a name is risky if the results aren’t real.
Many of my clients come back to my site over and over again both while we’re working
and after we work together, because they’re copying my marketing methods.
I’ve had clients come to me for repeat projects based off MY own marketing. I’m
creating an automated webinar for a client right now who did exactly that. He saw my
automated webinar I created at www.JeremyReeves.com/30in30, loved it, and wanted
his own.
So for me, putting up fake results attached to a clients name would be reputation
suicide.
On the next page is another screenshot from www.jeremyreeves.com/sales-copywriter/
from a client of mine who I’ve been working with for several years now.
(He’s a very smart marketer, by the way. You would be wise to see what him and I have
created together)
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Proof #3: Videos And Screenshots
Finally, they should have videos and/or screenshots. As far as I know, it’s impossible to
fake a video from a client. And unless the copywriter is a master at Photoshop, it’s pretty
hard to fake results if you’re taking screenshots from a split-testing account.
Here is a screenshot of the video on my page that you can watch. This video shows just a
handful of the various projects where I’ve “worked my magic” for clients and drastically
improved their profits.

And here is another screenshot of a multi-year client of mine (who recently told me I
was a “Rockstar”). His name is Nathan Amaral.

Once again, you’ll find both of these on www.jeremyreeves.com/sales-copywriter/ along
with much more information.
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Mistake #4:
Paying Peanuts And
Expecting Champagne

This one is a biggie.
Unfortunately, it’s one that the vast majority of business owners fall victim too.
The mistake is hiring a “cheap copywriter”. This mistake is so costly, and so prevalent, I
originally thought of calling this report “The High Cost Of Cheap Copywriters”.
Let me explain.
When you invest money into your business, the main objective is to achieve a high ROI.
Duh.
More importantly...

Hiring a cheap copywriter is the BIGGEST mistake
you can ever make.
For every small increase in results you can get from a better copywriter, you’ll reap those
rewards for as long as your business is alive.
Even small increases can make huge differences over time. Let me show you with a little
math.
For example’s sake, lets say your business does $500,000 per year. Let’s also pretend
you have just 1 product, selling at $197. To achieve $500k in sales in a year, you would
have to sell 2,538 units per year. That’s 211 per month (or 7 per day, based on a 30 day
month).
You’re looking to increase those numbers, so you look for a copywriter.
On the next page, let me show you exactly what can happen and what you can expect if
you go with a copywriter with more experience and more results... even if it means
costing you a little bit more upfront.
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Current
Stats

Cheap
Copywriter

Better
Copywriter

Monthly Visitors: 21,110

Price: $2,000

Price: $5,000

Conversion Rate: 1%

Monthly Visitors: 21,110

Monthly Visitors: 21,110

Price: $197

Conversion Increase: 20%

Conversion Increase: 40%

Total Units Sold: 211

New Conversion Rate: 1.2%

New Conversion Rate: 1.4%

Monthly: $41,567
Yearly: $498,804

Price: $197

Price: $197

Total Units Sold: 253

Total Units Sold: 295

Monthly: $49,841
Yearly: $598,092

Monthly: $58,115
Yearly: $697,380

In this example, you would spend an extra $3,000 but in return you would receive an
extra $8,274 in the first MONTH of implementation.
Your “extra” ROI by hiring a better copywriter?
• 175.8% in the first MONTH
• 3,209.59% in the first YEAR
That example should make it crystal-clear that quality pays for itself. Very quickly.
As you can see, hiring so-called “affordable” copywriters is RISKY. Remember, you
only have to pay the copywriter once, while you reap the rewards of increased profits for
the lifetime of your business.
In this case, you would only need an extra 15 copies sold from the better copywriter to
pay for the increased fee. Considering you are selling 253 per month (8.4 per day), you
will recoup that extra $3,000 in less than TWO days!
I can’t stress this enough.
Cheap copywriters are cheap for a reason.
If you’re shopping for a copywriter based on price, you’re making a colossal mistake that
will eat away at your profits for years to come.
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With that said, let’s look at this in terms of your ROI general and whether or not you
should make the investment in the first place.
If this scenario happened, you would have spent $5,000 to hire the copywriter and he
would give you a 40% increase in conversions. That would add an extra $198,576 to
your bottom-line NET profits.
$5,000 invested --> $198,576 extra created.
That’s a 3,871.58% return on your money in the
first year alone.
That’s an extra $198,576 you have in available cash flow to
grow your business and achieve more financial stability.
Another $198,576 to put back into the business by doing
things like...
• Outspend the competition - The more profit you
making, the more you can outspend your competition
which builds brand awareness and increases your traffic
(plus eliminates that competition!).
• Create & Launch New Products - Adding profits
means more money to put into additional products and
services, which bring in fresh customers and more revenue.
• Buy More Traffic - Without high conversions, you can't afford to pay for better
traffic. With higher conversions and higher profits, new traffic sources come to life,
funneling new customers and new profits into your bottom-line.
• Hire New Employees - How many employees do you have, and what are your gross
profits? Do this math to figure out your “profit per employee”. Increasing your profits
allows you to add more employees, which in turn increases your profit again!
• Test New Forms Of Advertising - Most business owners don’t test new traffic
sources because they don’t have excess money to test. Choosing the right copywriter
gives you that excess cash which can be used to fund the testing of new traffic sources.
But we’re just getting started :)
A fantastic copywriter is not just a copywriter, but also a marketer. He can show you
various OTHER marketing strategies you should be doing that can take those increased
profits from your salesletter, and leverage them into more profits.
That’s what we’ll talk about next.
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Mistake #5:

Hiring “Just” A Copywriter
Most copywriters are just copywriters. They’re just “wordsmiths” who can string
together a few words and phrases to make them sound like meaningful sentences.
This is the type of person you DO NOT want to hire.
The reason is because increasing your sales can only be completed by combining the
perfect marketing strategy, with hard-hitting, emotional, persuasive sales copy.
Leave either of them out and you’re dead in the water.
I don’t even like to label myself as a copywriter because it implies that’s all I do. The
opposite is true.
The copywriter you want working for you will work something like this:
Step #1: Talk to you about your specific goals - I do this when I first talk to clients
so I can customize my solution based around their goals. Many people come to me
thinking they want one thing done, but we end up doing something completely different.
It’s because their goals weren’t aligned with the project they had in mind.
Step #2: Create the marketing strategy to support the copy - A person I’m
talking to now wanted to get a squeeze page and free report (like this) created. He
wanted to skip the follow email sequence I suggested. I told him I wouldn’t even start
the project unless the emails were included.
Why?
Because the strategy involves those emails. Without the emails, the marketing funnel
will fail to work. The client will not achieve the results they were looking for.
Most copywriters would simply “take what they could get”. They don’t care about the
client, only themselves.
(Update: He is now a client)
Step #3: Create the copy - The final step is, of course, writing the copy. But even
after the copy is created, the job is not done.
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For example, let’s say someone comes to me wanting a salesletter. Depending on their
budget, I may or may not give them options to include more pieces of a well-built
funnel, such as creating a more robust back-end to give them an immediate boost in
profits and offset the cost of my fees.
For this example, we’ll assume that myself and the client agree on a price and move
forward on just the salesletter.
The “average” copywriter would leave it at that.
Me?
I would strongly advise the client to continue parlaying those increased profits into
building a stronger sales funnel. We could continue working together to build things
such as...

✓

An upsell/downsell funnel to sell people related products immediately after
purchasing the first one

✓

A squeeze page to capture emails addresses and give the prospect something
value in return

✓

An email sequence to turn prospects into customers (this is one of the most
powerful strategies ANY business owner, online or offline, can implement)

✓

A “stick letter” sent to new customers to reduce refunds, increase customer
loyalty and sell another product shortly after the first sale

✓

A buyers autoresponder sequence to help new buyers get the most out of
the product... as well as increase referrals... increase customer loyalty... cross-sell
additional products and services... and again reduce refunds.

Those are just a few examples. I could go on and on.
The point is, you need to work with someone who understands marketing...
... And positioning.
... And how to create a robust back-end to sell more products and services to existing
customers.
... And implement strategic, automated marketing funnels and systems into your
business to expand your profits, leverage your time and add more financial stability and
security back into your business!
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Mistake #6:
Don’t Micromanage

When you take your car to be fixed at the shop, do you
question your mechanic? Do you hover over them and
watch them work, second guessing their decisions?
Probably not. If so, you should stop :)
For some reason, people find it necessary to micromanage
their copywriters. This is odd, considering the client
investing money with that copywriter because the
copywriter is the expert.
If you want the best results from a copywriter, you have to
realize it’s a two-way partnership. You give them money,
they give you results.
Here are some tips to making your copywriter happy:
Don’t be this guy!

✓
✓

Offer suggestions - not demands.

✓

Do not rush the copywriter. Good copy takes time. Typically between 2-4 weeks,
depending on what the project consists of.

✓
✓

Pay promptly

Realize that your expectations may not be 100% aligned with what the copywriter
creates. This should be figured out at the beginning of the relationship by the
copywriter asking you for samples of other copy you like.

Don’t beg for discounts. Instead, act like a true entrepreneur and be more
resourceful. If you want the results bad enough, you’ll find the money to
work with the right person. That may sound harsh, but it’s true.

The focus here is on finding a GREAT copywriter. Great copywriters have mountains of
prospects, like you, to choose from. If they think you’ll be annoying to them, they will
not take your money. I’m trying to be as sincere as possible when saying this. Please take
it as such. I believe in 100% honesty, even if it offends some.
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Mistake #7:

Hiring Someone Without
Systemized Processes
Ask 98%+ of copywriters to tell you about the systems they use to ensure consistent,
reliable results... and you’ll hear crickets chirping in the background.
I’m assuming you probably know the value of good systems. Having strategic systems
for achieving results in place allows the copywriter to work faster... give the client a
better experience throughout the process... and deliver more consistent, reliable results.
Some copywriters believe in working on “instinct” or gut feelings.
Excuse the French, but that’s bullshit.
In the book “The Checklist Manifesto”, author Atul Gawande explains a study in which
doctors monitored how many “line infections” (blood infections caused through IV
lines) occurred in a particular hospital.
They then followed checklists to see the effect it had on the frequency of line infections.
Before the checklist - About 11% of patients suffered from line infections.
After the checklist - 0% developed line infections.
The takeaway is simple.
Humans make mistakes. We forget. We mess up.
Systems help eliminate those mistakes and make sure every little tiny detail is accounted
for. By doing this in a marketing scenario, you ensure better results, more often.
Unfortunately very few copywriters do this.
As far as I know, I’m the only copywriter who has checklists, procedures and systems in
place that I diligently place in front of my face every time I work on a client project.
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Conclusion

Who Should You Hire To Help
Grow Your Profits?
You came here looking to get a little more information about who to hire for your
upcoming project. That may or may not be me.
I’ve done my best in this special report to help educate you into making the best decision
possible and avoid the risk of losing tens... hundreds... even potentially millions of
dollars by choosing the wrong person to help grow your business.
If you think I might be the right person, here are a few ways to get in touch:

✓
✓
✓

Go to www.JeremyReeves.com/sales-copywriter/ to schedule a consultation
Email me at Jeremy@JeremyReeves.com
Call me at (570) 479-3143

Or hey, maybe you don’t think I’m right for you. That’s fine too.
If that’s the case, you can still get in touch, but just be sure to mention you do not want
to work with me. Be sure to still tell me what you’re looking for, your goals, etc. and I’d
be happy to refer you to someone who might be able to serve you better.
Below this page is much more information about me. You’ll see some of the other
reports I’ve created... products I sell... services I offer and what it’s like to work with me.
If you think I might be able to help you, continue reading further. If not, I wish you the
best of luck in your business.

Jeremy Reeves
www.JeremyReeves.com
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Recommended Resources
I have created and published a lot of information over my career. Below are some
resources you may be interested in learning more about.

Free Stuff
www.3x3Formula.com - Free report that talks about the 9 critical ways to grow
any business.
www.JeremyReeves.com/3oin30 - Free webinar which reveals 3 simple ways to
grow your business 30% in the next 30 days.

My Products
The Conversion Cheat Sheet
This course contains 101 conversion-boosting tips.
They’re based on the tens of millions of dollars of
“in the trenches” split-testing experience I’ve
gotten through working with 7-8 figure
businesses… charging them into the 5-figures to
discover some of these secrets.
Now you can get those secrets for a price you’ll
probably laugh at for being so low.
Click here to check out the video presentation
Click here for the text version
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The Sales Stacker System
This comprehensive, 12-week coaching program is for SERIOUS entrepreneurs who
want to dramatically grow their business using time-tested, proven techniques I use
with my private clients. It’s backed by a 1-year, “make $10,000 or it’s free” guarantee
and gives you specific, step-by-step strategies for increasing your profits starting
TODAY.
Click here to watch the webinar
Click here for the text version

My Services
You may be here for several reasons. It’s most likely to find a great copywriter. However
as I already mentioned, the best copywriters are not just “copywriters”. They’re fantastic
marketers who understand how to use words to persuade people to buy.
That’s why I offer several services you may be interested in.

Copywriting Services
Bad copywriting is a KILLER of sales, especially online. If you can’t suck your visitors
into your sales message in mere seconds, you can kiss the sale goodbye. I can help you
with…
•
•
•
•
•
•
•
•

Salesletters
Solo emails and autoresponders
Landing pages
Upsell/downsell sequences
Video salesletters
Direct mail letters
Postcards
… many others!

Click here if you’re looking for a copywriter!
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Conversion Rate Optimization
There isn’t a single website on the Internet that has maxed out conversions. You ARE
leaving money on the table. It’s really as simple as that.
So let me re-capture those lost profits for you! I offer a guarantee which makes sure you
get a positive ROI… which means this is a guaranteed way to increase the profits in your
business. I can help you split-test everything from emails… to PPC ads… to salesletters,
landing pages, upsell sequences and more.

Click here to find out more about my
conversion rate optimization services
Note: You must be generating a minimum of $5,000 per month to be qualified

Marketing Audit
Don’t know where to start? Getting a marketing audit is what you need. These audits are
brutal, straight to the point with no fluff. If you have thin skin, this isn’t for you because
I’m brutally honest – for YOUR benefit!

Click here for more information on getting a critique.

Coaching/Consultations
Having a coach who shows you how to maximize your profits can lead to dramatic gains
in profit. Every successful person in any business, sport or otherwise has a coach. You
should too.
My coaching/consultation services are strategically setup to maximize your profits from
day one. And if you don’t like my suggestions, I’m happy to refund every penny.

Explore my coaching & consultation services
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What It’s Like
To Be A Client Of Mine
Becoming a client of mine is quite an experience.
Here are a few reasons my clients love working with me, and continue to not only come
back to me again and again... but also refer their friends/colleagues to me.
• No Drama - I can’t stand drama. It wastes time, creates confusion and
distraction, and hurts results. I also don’t tolerate clients who are in love with
drama. So if you tend to fight with a lot of people... we won’t be a good fit.
• Respect - Many copywriters see you as “a paycheck”. I see you as a human being
with (typically) a family to support. Many times my clients are the sole
breadwinner in the family, so their business is supporting the entire family (like
myself). I keep that in the back of my mind at all times.
• I Actually Care - In the questionnaire you receive as a first-time client, there are
questions in there about your personal life, including goals. I have these in there
because I care about YOU as a person. I care about you succeeding, AND your
business doing well.
• My #1 Goal Is Making You Money - One of my main goals is to work with
people LONG term. By working together long-term, it saves both of us time, money
and energy. And since your #1 goal in working with me is to get a high return on
investment, I do everything in my power to make that happen. I’ve been working
with many clients for many, many years.
• I’ll Handle It All - I have a lot of contacts. If you need some type of outside
resource, I likely know someone who can do it for you. If I don’t, I’ll go find
someone for you.
• My Fee’s Are Reasonable - I’m NOT “cheap”. If you’re looking for a “cheap”
copywriter, you aren’t the type of person I can help best. Having said that, I also
know that my “value to cost” ratio is extremely high. In other words, I provide A
LOT of value relative to the cost. I consistently beat out copywriters and marketing
strategists who charge 2x or 3x as much as I do.
If you’re “really” bootstrapping, that’s fine. I can still help you by referring you to some
less expensive writers I know. There are also many ways I can help you without breaking
the bank.
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